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CHAPTER 6
THE PUBLICITY DRIVE
Section 1
:
Objective

Section 2
:
Meeting the Media

Section 3
:
Holding Briefings and Talks

Section 4
:
Employing Technological Means

Section 1 : Objective

6.1
The objective of the publicity drive was generally twofold: to draw the attention of potential electors, electors, candidates and other relevant parties, eg building organisations, to a certain event, feature or issue relating to the elections, and to arouse the general public’s awareness of the elections.

6.2
Apart from the voter registration campaign described in Chapter 3, other publicity activities organised are detailed in the following paragraphs.

Section 2 : Meeting the Media

6.3
The Commission hosted five press conferences and 19 stand-up media sessions.  The Chairman himself gave 13 media interviews and featured in 16 television and radio programmes.  These occasions mainly themed on electoral arrangements, the functions and operation of the EAC, and supervision of the conduct of the elections.  Potential electors were urged to get themselves registered and the voting population was reminded repeatedly to make their best endeavour to vote on the polling day.

Section 3 : Holding Briefings and Talks

6.4
The Commission organised briefings for the candidates and their agents of both the EC subsector and general elections on 10 June and 5 August 2000 respectively.  In these briefing sessions, the Chairman explained the gist of the electoral arrangements, the electoral legislation and the Guidelines.  Representatives of other departments, eg ICAC, the Hongkong Post and Office of the Privacy Commissioner for Personal Data, were also present to brief attendees on matters relating to the elections which fell within their purview.

6.5
The HAD also organised five briefing sessions, one for each of the GCs, for private building management bodies (eg the OCs, MACs, etc) on the subject of electioneering activities on private premises.  The EAC Chairman attended each and every one of these briefing sessions to host the questions-and-answers forum.  He was also invited to give talks to five district organisations and local institutions on electoral matters and functions of the EAC.
6.6
REO staff took part in 18 talks organised by local institutions, such as elderly centres, youth centres, professional bodies on electoral arrangements and voting procedures; mock voting sessions were conducted to enable the participants to familiarise themselves with the use of the chop and the procedural details.  
6.7
The media, as always, helpfully provided wide coverage on the above briefings and talks.  This considerably helped promote the public’s understanding of the electoral arrangements.

Section 4 : Employing Technological Means

The Election Homepage

6.8  
In its on-going efforts to make use of the Internet to promote electoral matters, the REO in collaboration with the Information Services Department (“ISD”) had developed a special homepage for the 2000 LegCo elections (http://www.elections.gov.hk).  Details of electoral arrangements can be easily accessible to visitors of the Internet.  They can have sight of information such as the GC boundaries, the EAC Guidelines, candidates’ particulars and platforms, polling and counting arrangements, voter turnout rates, and election results, etc.  

6.9
To give an entertaining touch to the homepage, it also featured an “election playroom” which included quizzes and games with the 2000 LegCo elections as the main theme.

The Enquiry Hotline

6.10
The REO enquiry hotline had been operating, as before, throughout the election period to answer enquiries from the general public.  To improve the hotline service in the light of past experience, tailor-made in-house training programmes for the staff manning the hotline were organised, with particular emphasis on enriching the staff’s job-related knowledge and telephone courtesy.  Before the polling day there were 14 lines operating.  On the polling day there were 85 lines to cater for the increase in enquiries.  According to statistics, the hotline received a total of 79,164 calls, with 55,214 on the polling day alone.

The Electoral Information Centre

6.11
The Electoral Information Centre, set up in November 1999, continued to operate.  Response was favourable.  The various aspects of information on the elections were kept updated.  More than 1,000 persons from some 50 schools and organisations had visited the centre.  There were guided tours with briefings by REO staff, which helped the visitors better understand the different areas of the 2000 LegCo elections.
